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Manager 

Column 

Strategic Planning
Five Areas of Focus Identified by BOD and Staff
 

tim McCarthy 
General Manager/Ceo 

The management staff and 
Board of Directors spent 
several days this past month 
in a strategic planning session. 
Significant time was put into 
the preparation for the plan
ning session. We spent months 
researching industry issues and 
initiatives, gaining knowledge 
on power supply trends, initi
ated an employee and board 
survey, and solicited member 
input on some issues. From 
those inputs, we identified five 

strategic areas of focus:  Financial 
strategy, key relationships, organizational development, mem
ber engagement and safety. 

Financial Strategy: 
The Board discussed three areas that define the financial 

strategy of the cooperative:  Retail rate structure, capital credits 
and system/infrastructure plans.  Sioux Valley Energy’s rate 
structure has been in place for several years and the Board has 
made great strides to bring each rate class close to its true aver
age cost of service—reducing the amount of subsidization of 
one rate by another.  The Board made the decision to continue 
working towards rate classes paying for actual average cost of 
service and to explore alternative and optional rate structures 
such as time-of-use rates. 

Capital Credits are currently retired on a 23 year cycle with 
a portion of new members and long-term members receiving 
patronage in the month of December or January.  The Board 
asked management staff to explore shortening that 23-year 
cycle to 20-years if possible but placed a hard cap at 25 years. 
When financial strategy such as the retirement cycle of capital 
credits is altered, it does impact the cooperative, often through 
rates. Finally, the discussion about future system and infra
structure plans took center stage within the first portion of 
strategic planning. 

Currently, SVE replaces approximately 80 miles of line each 
year (both overhead and underground line).  We are faced 
with an aging system, with some of our overhead lines being 
part of the original 1930s/40s vintage system.  It is imperative 
that we begin replacing those lines at a higher rate than we are 
now because once they begin to fail it is extremely difficult 
to “catch up”.  Also many of those vintage lines need to be 
upgraded to a higher capacity because our member’s electrical 
demands have increased since the 1930s and 40s.  The Board 

2 October 2014 • Cooperative ConneCtions 

requested management staff provide a detailed plan to escalate 
the replacement cycle of overhead line. 
Key Relationships: 

The second area of focus was on key relationships with 
other cooperatives, members, commercial accounts, legislators/ 
regulators, employees and the Board.  The Board indicated 
that they felt this was an area of strength for the Cooperative 
and would like it to continue to be treated as a strategic area of 
focus, maintaining many of the initiatives that have been put 
in place in the last several years. 
Organizational Development: 

This discussion consisted of four areas: The Cooperative’s 
work plan, distributed generation, technology and workforce 
development.  The most notable strategic item from this area 
was the development of a potential solar project which would 
likely be placed in Brandon.  This summer, SVE asked a group 
of employees to extensively research various solar power genera
tion models. The employee group provided an overview to the 
board and recommended that a pilot project be built so that 
employees and members could learn from it.  So be looking 
for a possible announcement in the future about Sioux Valley 
Energy developing a solar array. 
Member Engagement: 

The Board and management staff discussed the format of 
member engagement. At this time, most of the Cooperative’s 
member engagement is done through its 11 district meetings 
held each winter and the annual meeting which takes place 
each summer.  The Board indicated they would like to contin
ue to engage the membership through these venues.  They also 
reiterated their support for SVEs political and grassroots efforts 
with members and the educational programs which have been 
put in place. Finally the issue of strategic communications 
was discussed with a vision towards increased efforts to utilize 
technology to do so.  The management staff will look into 
increasing its utilization of email and texting with members to 
improve engagement. 
Safety: 

Finally, SVE is working with Caterpillar Safety to engage all 
employees in the culture of safety.  The Board expressed their 
desire to be visibly engaged and supportive in this area because 
it is the Cooperative’s #1 priority.  This area will continue to be 
a focus in years to come. 

As a result of our strategic session, you will see several initia
tives beginning to take shape this coming year. We will keep 
you updated and are excited to share those projects with you. 
Planning for the future will keep Sioux Valley Energy on the 
progressive and member-focused path it’s been on since the 
Cooperative’s inception in the 1930s. 
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Sioux Valley Energy Cooperative Connections is published 
monthly by Sioux Valley Southwestern Electric Cooperative, 
Inc., PO Box 216, Junction Hwy 34 & 77, Colman, SD 57017, 
for its members. Customers subscribe to the publication as 
part of their electric cooperative membership. The purpose 
of Sioux Valley Energy Cooperative Connections is to 
provide reliable, helpful information to Sioux Valley Energy 
customers on matters pertaining to electric cooperatives and 
better living. 

Subscription information: Electric cooperative members 
devote not more than 50 cents from their monthly electric 
payments for a subscription. Non-member subscriptions are 
available for $12 annually. Periodicals Postage Paid at Colman, 
SD 57017 and at additional mailing offices. 

POSTMASTER: Send address changes to: 
PO Box 216, Colman, SD 57017. 
How to contact us: 
Phone: 1-800-234-1960 
e-mail: sve@siouxvalleyenergy.com 
Website: www.siouxvalleyenergy.com 

This institution is an equal opportunity provider and 
employer. If you wish to file a Civil Rights program 
complaint of discrimination, complete the USDA Program 
Discrimination Complaint Form, found online at http:// 
www.ascr.usda.gov/complaint_filing_cust.html, or at any 
USDA office, or call (866) 632-9992 to request the form. 
You may also write a letter containing all of the information 
requested in the form. Send your completed complaint form 
or letter to us by mail at U.S. Department of Agriculture, 
Director, Office of Adjudication, 1400 Independence Avenue, 
S.W., Washington, D.C. 20250-9410, by fax (202) 690-7442 
or email at program.intake@usda.gov. 

Sioux Valley Energy’s headquarters, Colman, S.D.

    “I saved on 
  my prescription!”

Sioux Valley Energy is receiving reports of members saving on goods, services 
and prescriptions from using their Co-op Connections Card.  Sioux Valley Energy 
employee and member, Carrie Law, recently went to her pharmacy to pick up a 
prescription.  She was told it would cost over $160.  That’s when she got her Co-op 
Connections Card out and asked the pharmacist to see if it would offer a discount. 
After they ran the card through the system, the new total was just over $60.  “I 
couldn’t believe that I saved over $120 on my prescription--it just floored me,” 
offered Law. 

The Cooperative would like to welcome four new local businesses to the program: 

Business Town	 Discount 
Hello Gorgeous, Inc   Valley Springs	 $5 OFF eyebrows, $10 OFF 


bikini wax, $15 OFF hair color
 

Auntie Anne’s  Sioux Falls	 Buy any pretzel and drink, get 

an original pretzel FREE
 

Prairie Rock Honey  Luverne	 10% OFF 

Ramsdell F&M ltd  Brookings	 #1) 10% off fire places and grills #2) 
$50 one time credit for new budget 
program customers 

Friendly’s Fuel Stop Sioux Falls	 5 cents per gallon on gasoline 
(20 gallons maximum). Excludes 

              diesel or FREE fresh muffin with coffee 
or fountain pop. 

CORRECTIONS: 
Please note the following updates and corrections to local deals and discounts: 

Business Town	 Discount 
Suitesweat Sauna Sioux Falls 

Studio 
Classic Corner Madison 

Coffee Cup Fuel Stop Hartford 

Coffee Cup Fuel Stops Brandon 

Dells Theatre Dell Rapids 

Corporate Bliss Membership $20 
first time session 

Buy any large pizza at regular price, 
get a medium thin crust single topping 
pizza for $3 

#1) 5 cents per gallon discount on 
gasoline 20 gal max. excludes 
diesel #2) FREE fresh donut or roll 
with coffee or fountain purchase 

#1) 5 cents per gallon discount on 
gasoline 20 gal max. excludes diesel  
#2) FREE fresh donut 
or roll with coffee or fountain 
purchase 

All day every Sunday, buy any size 
popcorn and receive the same size 
pop for FREE. 

mailto:program.intake@usda.gov
www.ascr.usda.gov/complaint_filing_cust.html
http:www.siouxvalleyenergy.com
mailto:sve@siouxvalleyenergy.com


     

 
 

 
 
 

 
  

 
 
 

 
 
 

 
 

 
 
 

 
 

 
 

 

 

 
 

 

  
 

 
 

 
 

 

 
 
 

 
 
 

 
 

 

 
 

 
 

  

 

  

SafetyTips 

Fire Safety Tips
 

During National Fire Prevention 
Week, Oct. 5-11, 2014, attention is 
focused on promoting fire safety and 
prevention, however we should practice 
fire safety all year long. Many potential 
fire hazards go undetected because people 
simply do not take steps to fireproof 
their home. 

Many bedroom fires are caused by 
misuse or poor maintenance of electrical 
devices, careless use of candles, smoking 
in bed and children playing with matches 
and lighters. Most potential hazards can 
be addressed with a little common sense. 
For example, be sure to keep flammable 
items like bedding, clothes and curtains 
at least three feet away from portable 
heaters or lit candles and never smoke in 
bed. Also, items like appliances or electric 
blankets should not be operated if they 
have frayed power cords and electrical 
outlets should never be overloaded. 

Fire Safety Checklist: 
• Install and maintain a working smoke 

alarm outside of every sleep area and 
remember to change the battery at least 
once a year. 

• Designate two escape routes from 
each bedroom and practice them regularly. 

• Teach everyone the “Stop, Drop and 
Roll” technique in case clothing catches 
on fire. 

• Avoid storing old mattresses in the 
home or garage. 

• Teach kids that matches, lighters 
and candles are tools, not toys. If you 
suspect that a child is playing with fire, 
check under beds and in closets for telltale 
signs like burned matches. Matches and 
lighters should be stored in a secure drawer 
or cabinet. 

Source: http://dc.about.com/od/publicsafety/a/
FirePrevention.htm 

Kids’ Corner Safety Poster 
“Never go outside with a tornado.“ 

Saybl McDermaid, 
8 years old 
Saybl is the 
daughter of 
Jeremy and Anna 
McDermaid, 
Iroquois, S.D. 
They are members 
of Dakota Energy 
Cooperative, 
Huron, S.D. 

Kids, send your drawing with an electrical safety tip to your local electric cooperative (address found on Page 3). If your 
poster is published, you’ll receive a prize. All entries must include your name, age, mailing address and the names of your 
parents. Colored drawings are encouraged. 

Make Your 

Voice 
Heard 
(You need to hurry! 
The comment period 
closes October 15.) 

can you afford to 

for your electricity bill? 

tHe epa tHinks You can. 

pay more 

>>>> action.coop <<<< 
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Reader Recipes 

Pasta Perfection 
Slow Cooker Fettuccini Bolognese Creamy Chicken Alfredo Lasagna 

 2 cups shredded chicken breast 2 (8 oz.) pkgs. cream cheese, 
1 (14 oz.) can artichoke hearts, softened 

drained and chopped 1 cup milk 
1 (8 oz.) pkg. shredded 1/2 tsp. garlic powder 

Mozzarella cheese, divided 1/4 cup chopped fresh basil, 
1/2 cup grated Parmesan cheese divided 
1/2 cup chopped sun-dried 12 lasagna noodles, cooked 

tomatoes 

Combine chicken, artichokes, 1 cup Mozzarella cheese, 
Parmesan cheese and tomatoes. Beat cream cheese, milk 
and garlic powder. Stir in 2 T. basil. Mix half with chicken 
mixture. Spread half of the remaining cream cheese mixture 
onto bottom of a 9x13-inch pan. Cover with 3 lasagna 
noodles and 1/3 of chicken mixture. Repeat layers twice. 
Top with cream cheese mixture and mozzarella cheese. Bake 
at 350°F. for 25 minutes. Sprinkle with remaining basil. Let 
stand 5 minutes before cutting. 
Mary Truman, Kimball 

So Good Noodle Casserole 
1 lb. lean ground beef 
2 cloves garlic, finely chopped 
1 tsp. sugar 
1 tsp. salt 
1/4 tsp. black pepper 
2 (8 oz.) cans tomato sauce 
4 cups dry egg noodles 
1/2 cup chopped onion 

1/2 cup chopped green pepper 
Olive oil
	
1 (4 oz) pkg. cream cheese, 


softened 
1 (8 oz.) container sour cream 
1 cup cottage cheese 
1 cup shredded Cheddar cheese 

In a large skillet, cook beef over med-high heat until browned; 
drain. Add garlic, sugar, salt, pepper and tomato sauce. Cover; 
simmer 15 minutes. Meanwhile, in a large pot of salted water, 
cook noodles just until al dente, firm, yet tender; drain. Sauté 
onions and green pepper in a little olive oil until tender. In 
a small bowl, combine cream cheese, sour cream and cottage 
cheese. Add onions and green peppers, stirring until well-
blended. Lightly spray a 9x13-inch baking dish with cooking 
spray. Arrange noodles over bottom of dish. Spoon meat sauce 
evenly over noodles. Carefully spread sour cream mixture over 
top. Sprinkle with Cheddar cheese. Can be made 24 hours ahead 
and refrigerated covered. Bake at 350°F. for 30 minutes or until 
heated through and bubbly. Let stand 10 minutes before serving. 
Julie Bame, Tyndall

2 T. butter or extra-virgin olive oil 1 (28 oz.) can diced tomatoes, undrained 
1 small onion, finely chopped 2/3 cup (5 fluid-ounce can) NESTLÉ® 

1 large carrot, finely chopped CARNATION® Evaporated Milk 
1 celery stalk, finely chopped 1/2 cup water 
4 cloves garlic, finely chopped 1 tsp. MAGGI Beef or Chicken Flavor Instant 
1 T. chopped fresh thyme (optional) Bouillon or 1/3 MAGGI Beef or Chicken 
Kosher salt and ground black pepper Flavor Bouillon Tablet 
3 oz. thinly sliced pancetta, chopped 3 to 4 packages BUITONI Refrigerated 
1-1/2 lbs. ground meat (blend of beef Fettuccine (9 oz.) 

chuck, veal and/or pork) Fresh thyme sprigs for garnish 
2 T. tomato paste 3/4 cup shredded Parmesan cheese 
1 cup dry white wine 

Melt butter in large saucepan over medium heat. Add onion, carrot, celery, garlic, 
chopped thyme, pinch of salt and pepper; cook, stirring frequently, for 5 to 10 
minutes or until tender but not browned. Increase heat to medium-high; add 
the pancetta. Cook, stirring frequently, for 5 minutes or until pancetta is golden. 
Add the meat a third at a time, stirring and breaking lumps with a spoon between 
each addition. Cook for about 15 minutes total (this is where this recipe develops 
so much flavor, so let it cook the full 15 minutes). Stir in tomato paste; cook for 
about 2 minutes. Add wine; bring to a boil. With a wooden spoon, scrape all the 
brown bits stuck to the bottom of the pan and cook for 3 to 4 minutes or until 
wine has almost evaporated. Transfer mixture to slow cooker along with tomatoes 
with juice, evaporated milk, water and bouillon; stir to combine. Cover; cook 
on HIGH for 4 hours or LOW for 6 hours. Prepare pasta according to package 
directions. Serve sauce over pasta. Top with cheese; garnish with thyme sprigs. 
Servings: 14 

Nutritional information per serving: 100 calories; less than 1 g protein; 9 g 
carbohydrate; 4 g fat; 260 mg sodium; 0 mg cholesterol; 1 g dietary fiber; 0.62 mg 
iron; 1539.78 IU vitamin A; 11.10 mg vitamin C. 
Pictured, Cooperative Connections 

Easy to Stuff Manicotti 
14 manicotti shells 26 oz. spaghetti sauce 
1 lb. ground beef 14 pieces string cheese 
1/2 cup chopped onions 8 oz. shredded mozzarella cheese 

Cook manicotti according to package directions (use the shortest cooking time). 
Meanwhile, in a large skillet, brown ground beef and onion over medium heat until 
meat is no longer pink; drain. Stir in spaghetti sauce. Spread half of meat sauce into 
a prepared 9x13-inch baking pan. Drain manicotti; rinse with cold water to make 
handling easier. Stuff each shell with a piece of string cheese; place over meat sauce. 
Top with remaining sauce. Cover and bake at 350°F. for 25 to 30 minutes or heated 
through. Sprinkle cheese over all. Bake uncovered for an additional 5 to 10 minutes 
or until cheese is melted. 
Margene Paige, Presho 

Please send your favorite wild game, holiday favorites and soup recipes to your local electric cooperative (address 
found on page 3). Each recipe printed will be entered into a drawing for a prize in December 2014. All entries must 
include your name, mailing address, telephone number and cooperative name. 
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ORU Funds Support Electric Truck
 
Conversion Project at Luverne HS
 
Bill Thompson, the 
Industrial Technology and 
Engineering teacher at 
Luverne High School, gives 
his students an education 
beyond the basics.  Fifteen 
students were challenged 
to a project of converting 
a gasoline powered vehicle 
to electric that took two 
years to complete.  The 
project quickly gained the 
support of the community. 
Nordstrom’s Automotive 
donated a 1992 GMC 
Sonoma pickup truck and 
Herc-U-Lift contributed 
the forklift.  Sturdevant’s 
Auto Parts, along with 
many other businesses, 
assisted with supplies and 
technical specialists from 
the community volunteered 
their time and expertise. 
Batteries and a charger to power the electric motor were 
purchased with funds from the City of Luverne and Sioux 
Valley Energy’s Operation Round Up program. “Operation 
Round Up enabled us to tackle a project that was in some 
ways beyond reach for a high school, but was made possible,” 
offered Thompson. 

The project began with the students removing components 
of the truck’s internal gas combustion system.  Then, 
the electric motor from the forklift was installed in the 
transmission. Mounting the motor and working with the 
electronics were the biggest challenges during the project.  The 
truck is powered by a series of batteries that connect to the 
forklift cables and motor. The class set a goal of generating 
speeds of 40 mph in the truck, but due to the weight of the 
truck, its maximum speed is 30.  The truck is able to travel 
approximately twelve to eighteen miles on a charge in normal 
city driving conditions. 

Not only did the students acquire skills in auto body work, 
they also learned about automotive systems, mechanical 
engineering, and direct-current (DC) electrical circuits.  The 
project educated students on alternative energy vehicles, 
battery technology, and re-charging systems.  The electric 
truck conversion project has drawn attention to the Industrial 

by Sheila Gross
 

Technology and Engineering program at the school with 
exposure at the Luverne Buffalo Days parade in June and 
media features.  The students are gearing up for the next 
project.  Parts from the Sonoma truck will be recycled to 
convert a gasoline powered car to electric.  The class predicts 
that the lighter curb weight of the car will allow further 
distances between charging in addition to higher speeds. 
According to Thompson, expanding educational opportunities 
in industrial technology prepares students for the world after 
high school in areas of robotics, computer-aided drafting, 3-D 
printing, and real-world problem solving. 

Deb Biever, Director of Employee and Customer Relations, 
said, “This project is a great example of how Operation Round 
Up funds, donated by members and employees of Sioux Valley 
Energy, invest in youth and worthy educational programs that 
would otherwise go unfunded.  The electric truck conversion 
project incorporates the Cooperative’s educational efforts on 
efficiency, conservation and technology.”  Operation Round 
Up funds are made possible by Sioux Valley Energy members 
who “round-up” their electric bill each month.  Those 
extra cents are then put into a trust.   To date, more than 
$1.2-million has been donated to local organizations such as 
Luverne High School. 
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Pipestone Service Center Update
 
Construction of the new Pipestone Service 
Center is progressing.  At the end of June, a 
temporary office was set up at 510 7th Street 
SE, along with a drop box at Famers and 
Merchants Bank, to resume business as usual 
for members. In July, the old building was 
excavated and the site for the new building was 
surveyed and plotted.  Then site preparation 
work began with bringing in fill to level 
the ground and procuring a secure base for 
the foundation. Concrete work began in 
August for footings and foundation walls and 
continued into the beginning of September 
with floors being poured. 

The building materials for the Morton 
structure have begun to arrive and construction 
is set to begin mid-September.  The 11,800 
square foot facility will include a warehouse, 
shop, and customer service area.  The 
$1.2-million service center is expected to be 
completed by March 31st. 

What causes electric “blinks”?
 
“Blinks” mean the system is working correctly
 
We often hear from members the question-- “What causes 
my lights to blink?” The utility network is subject to certain 
short-term losses of power, and Sioux Valley Energy does take 
measures to prevent or minimize these occurrences.  However, 
blinking lights are a result of momentary outages that occur 
when some type of disturbance exists on the line. This could 
be a lightning strike, an automobile or other equipment 
striking a pole or ground enclosure, animals and tree branches 
getting in contact with energized lines and a host of other 
reasons. 

When lights blink, it is an indication that the cooperative’s 
equipment is operating properly.  If a fault or short circuit 
happens on a power line, a device opens or trips to stop the 

flow of electricity, then quickly resets itself to restore the power. 
The device can do this up to three times; after three attempts 
it will open permanently until it is manually reset.  Although 
the process is quick-and usually temporary-it may cause your 
lights to blink, making it necessary to reset digital clocks and 
appliances with digital displays. 

Although the weather and nature’s creatures are beyond 
our control, cooperative members can lessen the effects of 
inconvenient “blinks” by purchasing small appliances and digital 
clocks which have the capability of battery backup. Also, whole 
house surge protection is ALWAYS a good idea along with a 
UPS (uninterrupted power supply) unit, especially for your 
computers, TVs and any highly sensitive electrical device. 

Want to BreaK tHe BUnDLe? 
Dump the landline and still have

high speed internet! 
sioux valley WiMaX internet can help you

CUt tHe CorD. receive 1-month free 
after 90 days of service. FALL2014 

Call today! 1-800-616-7888
www.svwimax.com 
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A Chair for the Outdoors: 

Minnesota Company 
Makes Tracks 

By 

Brenda Kle in jan
  

In a region where life activities can revolve 

around the outdoors – whether it be summers at the 
lake, fall spent traversing the countryside in search of 
game or fowl or winters exploring sparkling snow-
covered trails – getting around in the great outdoors 
can be challenging for those with limited mobility. 

The Swenson family of Marshall, Minn., was con
fronted with those limitations in 1998 when their 
son was paralyzed at 16 years old. 

“In October 1998, life took a turn when we got 
the phone call that parents don’t like to get: your 
child has been in a car accident,” said Tim Swenson 
in a video explaining the creation of his company, 
Action Manufacturing, which produces the Action 
Trackchair. “Our child was hurt. Paralyzed. What 
was normal became a different normal.” 

“A new normal had come. Looking at Jeff and the 
challenges of being in a wheelchair and me being in 

the motor sports business, I started putting two and 
two together: How can we put tracks on a wheel
chair? How can we make something go where Jeff 
would like to go? I thought about it for a number of 
years,” said Swenson. 

The idea sat at the back of Swenson’s mind. 
Nine years later, another accident hit the extended 

family when their daughter-in-law’s brother was in
volved in a diving accident in Washington State and 
ended up being a quadriplegic. 

“Those two incidents combined made me think 
I needed to do something. That’s when I started get
ting serious about doing something for these folks,” 
said Swenson. 

In the decade since their son’s accident, the Swen
son family had learned first-hand about the limita
tions of wheelchairs. For the most part, they had to 
be on hard surfaces or else they would become mired 
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in the terrain. 
“We came up with Action Trackchair: It’s simple: 

it’s a chair with tracks on it and we like action,” said 
Swenson. 

Swenson drove the first Action Trackchair in Janu
ary 2009 and production started shortly thereafter. 

They sold four chairs in the inaugural year and 
production has increased each year since. Currently, 
600-700 chairs produced annually, with more than 
1,500 chairs in use. 

“It’s a totally new concept. We are helping people 
get where they want to be,” said Swenson. 

The chairs are designed for a wide range of ter
rain – from rough prairie fields, to muddy stream 
beds and beaches to snow covered trails, the mobile 
tracked chair is ready for action. 

“It has a huge variety of uses,” said Swenson. 
“From little kids to older people who can’t get 
around; from hunting to sports, to going on the 
beach. There is no particular target group – we’re 
finding all levels of use for it.” 

The base model of the chair comes in at just over 
$10,000 and comes in five different sizes, two styles 
and numerous colors, with camouflage being the 
most popular. 

“We’re trying to keep the cost down; I wanted 
it to be affordable to everyone. Typical chair in the 

medical industry 
is $20,000 to 
$25,000,” Swen
son said. 

“It’s a personal 
mission because 
of our experience 
with our son,” said 
Swenson. “So far 
it’s working.” 

While most 
of the chairs are 
sold and used in 
the continental 48 
states, some chairs 
have gone interna
tionally, includ
ing one shipped 
to Africa in early 
September. 

“It’s been a fun 
project, with a 
few headaches in 
the middle,” said 
Swenson. 

Each chair is comprised of up to 100 indi
vidual pieces of metal cut, prepared and milled by 

a workforce of 20 people. Each chair 
contains over 500 inches of welding. 
And some pieces not created on site are 
purchased through area vendors. The 
company is in the midst of building a 
new 24,000-square-foot new factory in 
the western Minnesota town. 

For more information on the Action 
Trackchair, go to www.actiontrackchair. 
com/. 

The Action Trackstander, pictured above right, is 
a variation of the Action Trackchair at left. Both 
provide accessibility to a wide variety of terrains 
to people with limited mobility. 
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I started 
putting 
two and 
two 
together: 
How can 
we put 
tracks on 
a wheel
chair? 
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Public Contacts to Electrical
 
Equipment Up 32% 
More than 60 U.S. 
farm workers die 
each year as a result 
of electrocution. 
According to the 
United States 
Department of Labor, 
the most common 
electrical accidents 
result from grain 
augers, over-sized 
wagons, combines 
and other tall 
equipment hitting 
overhead power lines. 

“We see it over 
and over again during 
harvest--farmers, who 
are under pressure to 
get their crop out of 
the field, hit power 
lines and tear them 
down; sometimes 
they even back over 
transformers,” said 
Ted Smith, Sioux 
Valley Energy Director of Engineering and Operations. 

Public contacts to the Sioux Valley Energy electric system 
are up nearly 32 percent from last year. Over 2,000 customer-
hours of outages can be attributed to public contacts. 

“We’ve got to get the word out about the potential dangers 
of electrical contacts, whether it’s an auger or sprayer knocking 
down an overhead line or a contractor or homeowner digging 
into an underground electric cable. People have to be aware of 
their surroundings and pay more attention to the size of their 
equipment in relation to overhead electric lines.  We also need 
to remind everyone to call 811 for utility locates prior to any 
digging,” added Smith. 

Sioux Valley Energy recommends farmers always use a pre
planned route when moving farm equipment. 

“Overhead electric lines seem to become part of the 
landscape, but they should never be taken for granted.  Know 
where the power lines are located and ALWAYS assume they 
are energized…whether they are in the air or knocked to the 
ground,” Smith said. 

If your vehicle or equipment does come in contact with a 
power line, follow these steps: 
•	 Stay in the vehicle or farm equipment. 

•	 Use your cell phone to call 911.  Ask them to contact the 
utility provider immediately. 

•	 If you do not have a cell phone, wait until someone finds 
you.  Keep on-lookers away from the vehicle/equipment 
until the utility company shuts off the power. 

•	 If your vehicle or equipment is on fire and you must get 
away from it, jump as far away as you can with your feet 
together.  Keep your feet together and “bunny hop” away 
from the vehicle/equipment. 

•	 Do not let any part of your body touch the vehicle/ 
equipment and the ground at the same time. 

•	 Once you are safely away from the vehicle/equipment 
NEVER try to get back in. That is often how people are 
electrocuted. 

If you do hit a piece of electrical equipment, such as a pole, 
wire, transformer, guy wire, etc. call your utility company to fix 
it. DO NOT try to do it yourself. 
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  SMEC UPDATE: Regulatory
Approval Process Proceeding
 
September 2014 marks a full year since Sioux Valley Energy 
announced that the cooperative along with 11 other electric 
co-ops serving southern Minnesota would begin the process 
of purchasing Alliant Energy’s electric distribution system. 
To accomplish the acquisition the 12 electric cooperatives 
formed the Southern Minnesota Energy Cooperative (SMEC) 
to serve as the operating and acquisition entity and act as the 
single point of contact with Alliant Energy and the regulatory 
agencies in this transaction. 

Since that time, much has been done with most of the work 
happening behind the scenes. Committees with representatives 
from each participating cooperative are working across 
the operations and safety, engineering, load management, 
communications, finance, billing, human relations, and 
regulatory areas to ensure a smooth transition for new 
members. 

The most visible milestone since the 2013 announcement 
was the April 15, 2014, filing by SMEC and Alliant Energy 
with the Minnesota Public Utilities Commission (MPUC) 
for approval of the proposed sale. In June, the MPUC held its 
first hearing on the April 15 filing and work continues with 
the Commission and other regulatory bodies to assure that the 
proposed acquisition is the right thing for customers. SMEC 
Cooperatives have received a great amount of support from 
the communities that would be effected by the sale. 

In serving mostly rural communities, electric cooperatives 
work every day to provide safe and reliable services at the an 
affordable price. In many of the SMEC cooperative service 
areas, achieving economies of scale – spreading fixed costs 
over an increasing number of member-owners – is a challenge. 
Keeping rates stable is another challenge with the cost of 
environmental compliance, integrating renewables, declining 
energy sales and inflation. 
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A Look at EPA’s 
Four Building Blocks 
EPA Plan Could Have Lasting Impact on Electric Bills
 

From
 
NRECA Summary
  

of  the EPA
 
Fact  Sheet
  

Editor’s Note: 
This is the first of 
a five-part series 
that will explore 
each of the EPA’s 
Building Blocks. 

The environmental Protection agency is in 

the midst of a public comment period on its pro
posed “Clean Power Plan” rule under section 111(d) 
of the Clean Air Act that will require CO  emissions

²
reductions from existing power plants in 49 states 
(Vermont and the District of Columbia are not 
covered because they have no fossil-fuel based genera
tion). The rule was announced June 2 and published 
in the Federal Register on June 18, which kicked off a 
120-day public comment period which concludes on 
Oct. 16, 2014. 

The EPA intends to issue a final rule in June of 
2015, and states will then have one year to develop 
implementation plans, or if they collaborate on multi-
state or regional plans, they are allowed two years 
to develop their plan. Case by case, states can seek a 
one-year extension from the EPA. Therefore, in some 
states it may take until June of 2018 to fully under
stand what compliance with this proposal will mean. 

proposal overview 
The EPA’s proposal is incredibly complex and 

spans more than 1,600 pages including the rule and 
supporting technical and legal documents. Funda
mentally, the proposal has two basic components. 
The EPA’s 111(d) rule: 

1. Sets a CO
²
 intensity target (pounds of CO

² 

emitted per MWh of generation) for each state for 
the year 2030, as well as an “interim goal” applied 
as an average of the 2020-2029 period, and 

2. Requires every state to create its own plan to 
achieve the CO  reduction target set for the state. 

²
The emission target EPA set for each state is 

based on EPA’s assessment of the “Best System of 
Emission Reductions” (BSER). Rather than identi
fying what could be done to reduce CO  emissions

²
at each power plant (called an “inside the fence” 
approach – which is how EPA addresses other emis
sions covered by the Clean Air Act), the EPA took 
an “outside the fence” approach and defined the 
BSER in a much broader manner – all the way from 
the generating plant to the end-use consumer. This 
approach results in setting emission guidelines that 
are not achievable at the affected source of the emis
sions (the power plant). These options allow the 
agency to set a much more stringent standard than 
would be set using an “inside the fence” approach 
because there is not (by EPA’s admission) currently 
available technology to capture CO emissions from 

² 
existing power plants. 

epa’s Building Block approach 
EPA established each state’s reduction target 

by analyzing four “Building Blocks” – areas that 
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+ + + 
CoAl PlANT 
EFFiCiENCy 

Make physical and operational 
changes at existing coal-based 

power plants to improve heat-rate 
efficiency by 6 percent, which 

reduces the amount of coal needed 
per MWh of generation, thereby 

reducing CO² emissions. 

NATuRAl GAS 
Existing natural gas combined cycle 

plants are used more or less fre
quently, depending upon a variety 
of factors. EPA’s CO² reduction goals 

are based on dispatching those 
natural gas plants more frequently 
(up to 70 percent capacity factor) 
while closing or curtailing existing 

coal-based generation sources. 

RENEwABlE ANd 
NuClEAR PowER 

Nuclear power and renewable resources 
like hydro, wind, and solar power do not 

have direct CO² emissions. EPA’s goals 
are based on keeping some existing 
nuclear power plants (that are at risk 
of closing) operating, ensuring that 

new nuclear plants under construction 
get finalized, and that more sources of 

renewable energy are developed. 

EPA’s “Building Blocks” 
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the agency believes will result in CO  reductions. The four 
²

building blocks are: (1) making coal plants more efficient; (2) 
displacing existing coal with existing natural gas plants; (3) 
increasing the use of nuclear and renewable energy; and (4) de
creasing electricity consumption by increasing end-user energy 
efficiency. (See the blocks at the bottom of the page.) 

impacts of the proposal 
This proposal could easily be considered the nation’s 

electricity policy for the next two decades. It will dictate how 
cooperatives and other utilities generate power and how co
op member-owners and other consumers use electricity for 
decades to come. And the impacts from the regulation will 
vary significantly from state to state. EPA’s plan will result in 
higher electricity costs, power plant closures and the resulting 
job losses, challenges to the reliability of the electric grid, and 
stranded assets for co-ops in many cases that will have to be 
paid for by co-op consumer-owners (ranging from family farms 
to small businesses to energy-intensive industries). 

The cost of electricity directly impacts the quality of life 
in the communities served by electric cooperatives. While 
the EPA claims that their proposal will raise electricity rates 
modestly, but result in lower electricity bills for consumers, this 
assumption fails to pass the common-sense test. By removing 
coal from the equation and pursuing an all-but-one approach 
to electricity production, the EPA acknowledges that natural 
gas will bear an increased burden to produce a significantly 
increasing share of the American power supply. As the demand 
for natural gas surges, so too will the price. American families 
and businesses will bear the brunt of this price increase. Fur
ther, the EPA plan would cost consumers hundreds of billions 
of dollars as they are forced to adopt energy efficiency improve
ments, but those costs do not show up on the electric bill and 
are hidden costs in the EPA plan. 

While the EPA plan suggests states have significant flexibil
ity in determining how to meet the emission limits, it actually 
provides little flexibility to meet these aggressive goals and thus 
is an engraved invitation for additional government regulation 
of consumer-owned utilities in areas where they are currently 
regulated by their consumer-owners. States will be left with 
little choice but to enact additional mandates for renewable 
resources or energy efficiency programs to comply with the 

EPA-set emissions targets, even in areas where co-ops do not 
own any fossil-fuel based generation sources. At a minimum, 
states will be increasing dispatch of generation based on en
vironmental factors rather than the most economic dispatch. 
Nationwide, coal-fired plants have installed billions of dollars 
in upgraded pollution controls in the past decade to meet 
other EPA requirements. The remaining useful life of many 
of these upgraded plants will extend beyond 2030, yet EPA’s 
program essentially requires them to curtail operation, or to 
outright shutdown. 

The EPA’s proposal will also jeopardize reliability by reduc
ing the overall amount of power generation available at times 
of peak use. During the coldest parts of the winter of 2013-14, 
some parts of the country were dangerously close to running 
out of power – and that is before the EPA plan causes many 
existing plants to close down. Additionally, some natural gas 
plants were unable to run for weeks or even months because 
there was no natural gas available to those plants to allow them 
to run. The removal of this safety net will lead to uncertainty 
for families and businesses who expect the lights to come every 
time they flip a switch. By taking coal out of the generation 
mix and putting nearly all our eggs into the natural gas and re
newable basket, it’s questionable whether the remaining plants 
will be able meet the demands of consumers during extreme 
heat or bitter cold. 

nreCa position 
The National Rural Electric Cooperative Association, which 

represents America’s electric cooperatives, believes that the EPA 
proposal is fundamentally flawed because it goes beyond the 
legal authorities under the Clean Air Act and must be signifi
cantly changed. EPA should not have gone “outside the fence” 
when determining individual state emission targets. Such an 
approach requires actions by entities not directly subject to 
regulation under section 111 of the Clean Air Act. 

NRECA is concerned about how the rule will be imple
mented by the states, and while “flexibility” is a welcome ap
proach, it appears the proposal will result in mandates coming 
from state capitals in lieu of the mandate coming from the 
national capital. 

NRECA is very concerned that the proposal will result in 
prematurely closing power plants owned by electric coopera

tives – placing 
even greater fi
nancial burdens 

+ = 
CoNSumER ENERGy 

EFFiCiENCy 
Improving energy efficiency by con-
sumers reduces the need for power 

generation. EPA’s CO² reduction goals 

State 
2012 

Emissions Rate 
(lbs/MWh) 

Final Goal 
(2030 & 

After) 
Final 

Reduction 

Final 
Percent 

Reduction 

Iowa 1,552 1,301 -251 -16.2% 

Minnesota 1,470 873 -597 -40.6% 

Montana 2,246 1,771 -475 -21.1% 

North Dakota 1,994 1,783 -211 -10.6% 

South Dakota 1,135 741 -394 -34.7% 

Wyoming 2,115 1,714 -401 -19.0% 

envision all states increasing energy 
efficiency programs to result in the 
avoidance of 1.5 percent of energy 

demand per year. 

Nebraska 2,009 1,479 -530 -26.4% 

eratives and the 
consumers that 
own them. 

STATE CARBoN iNTENSiTy GoAl on the coop

America’s 
electric cooper
atives are asking 
its members 
to contact the 
EPA through 
www.action. 
coop and make 
their voices 
heard on this 
issue. 
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Impactful Economics
 
South Dakota’s Electric Cooperatives
Contribute to State’s Economic Footing 

By Brenda
  
Kle in jan
  

Every county in South 
Dakota is served by 
at least one of South 
Dakota’s 28 distribution 
electric cooperatives. Two 
generation and transmis
sion cooperatives are also 
headquartered in the state: 
East River Electric Power 
Cooperative in Madison, 
S.D., and Rushmore 
Electric Power Cooperative 
in Rapid City, S.D. North 
Dakota-headquartered 
Basin Electric Power Coop
erative in Bismarck also 
serves the state’s electric 
cooperatives. 

For decades, electric cooperatives have been 

part of the fabric of local communities. 
Woven into those fibers is the economic contri

butions that locally-owned cooperatives make in 
each and every county in the state. 

From payroll for more than 950 employees to 
awarding thousands of dollars in scholarships to 
students and from volunteering hundreds of hours 
for local events and programs to purchasing fuel and 
other goods and services in communities across the 
state, electric cooperatives have an impact. 

Economist Randall Stuefen of Stuefen Research 
in Vermillion conducted an economic impact survey 
of the contributions of South Dakota’s 28 distribu
tion and generation and transmission cooperatives. 
This is the fourth such survey that the state’s electric 
cooperatives have done. 

Stuefen wrote in his study that South Dakota 
electric cooperatives and their employees make 

a significant contribution to the economy of the 
state. Collectively, they contributed in the following 
areas: 

economic Development 
The cooperatives reported generating 3,651 

new jobs and retained 3,399 existing jobs in 2012 
through sponsorship of revolving loan funds. This 
was up from 2009 when 3,156 new jobs and 3,006 
existing jobs were retained. 

Electric cooperatives invested more than 
$269,992 in business and economic development 
activities during 2010-2012. 

The cooperatives have provided approximately 
$58.8 million in economic and community devel
opment loans to 209 different borrowers. 

Community support 
Donated $267,136 to civic and community 

development activities during 2012. 
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In 2012, electric coopera
tive employees contributed 
more than 61,641 hours 
on volunteer projects that 
equates to approximately 
$1.9 million. 

employment 
Employed 901 people 

full-time and an additional 
59 part-time in 2012. 

Consumer Benefits 
Electric cooperatives 

returned $5.9 million 
to cooperative member-consumers 
as monetary incentives for energy efficiency programs during 
2010-2012. 

And, electric cooperatives refunded approximately $23.8 
million in capital credits to member-consumers during 2010
2012. The refund in 2012 was $6.6 million. 

In summarizing the report, Stuefen wrote that it is an as
sessment of the additional economic activity generated by the 
cooperatives’ initial stimulus to the state’s economy in 2012. 
The two G&Ts together with the 28 retail electric cooperatives 
employ 901 workers full-time and 59 part-time workers. The 
initial stimulus from the cooperatives and business linkages 
throughout the economy create an additional 953 jobs state
wide. The employment multiplier for the electric cooperatives 
using 2009 data is 1.97. For every job created by the electric 
cooperatives in their businesses, there is approximately one ad
ditional job (0.97) created elsewhere in the state’s economy. 

New wealth in the economy is created by the electric coopera
tives through business linkages and by the payment of wages and 
salaries to employees in addition to the rebates and capital credits 
distributed to owner members. These payments to employees 
and members totaled $71.0 million in 2012. The spending of 
the $64.0 million in wages and salaries by households generated 
an additional $32.7 million of new wealth as that money made 
its way through the state’s economy. The $8.1 million in rebates 
and capital credits paid to owners generated an estimated $4.4 
million of additional wealth throughout the economy. 

Businesses throughout the state benefited from the opera
tions of the 30 cooperatives and their spending on goods and 
services. These businesses in their operations were able to make 
payments to labor, increase their proprietor’s income or distrib
ute corporate profits as a result of their activity linkages with 
the cooperatives. These payments along with the expenditures 
of the benefited households increased the state’s household 
income or wealth by an additional $27.3 million. In total, 
$136.4 million of new wealth was created or supported by the 
state’s electric cooperatives for an income multiplier of 1.89. 

In terms of total economic activity, the $312.6 million in 
expenditures by the 30 South Dakota electric cooperatives 
generated an additional $102.0 million in economic activity 
throughout the state, yielding a total activity or output multi
plier of 1.33. 

Minnesota’s Electric 
Cooperatives 
There are 44 electric distribution cooperatives and six genera
tion and transmission (G&T) co-ops in Minnesota, which in turn serve 
741,000 customer meters or about 1.8 million people, covering 85 
percent of the geographic area of the state. These cooperatives are 
locally-owned and operated by boards of directors, who are elected by 
the consumer-members they serve and operate according to the seven 
cooperative principles. The cooperatives seek to provide electric energy 
to rural consumers at the lowest possible cost consistent with sound 
management. They also promote and fund economic development 
initiatives to create jobs and maintain a high standard of living for 
rural and suburban Minnesota residents. 

Minnesota’s electric co-ops own and maintain more than 122,000 
miles of distribution line, averaging 6 consumers per mile of line. 
About 92 percent of electric co-op consumer/members are farm and 
non-farm residential. 

Minnesota co-ops range in size from 2,000 to 122,000 consum
ers, with a median size of 6,424. They sell approximately 14 billion 
kilowatt hours (kWh) of electricity per year, which represents about 18 
percent of the state’s total kWh sold and about $1.1 billion in revenue. 
Electric co-ops employ about 2,400 people in Minnesota. 

Power plants serving Minnesota’s electric co-ops are among the 
most efficient in the country. Abiding by conservation statutes, Min
nesota co-ops spend more than the required amount of their annual 
gross operating revenues on energy conservation and load manage
ment programs. The load management program controls more than 
500 MW of energy use, the equivalent of operating one less large 
power plant. As the first Minnesota electric utilities to offer customers a 
wind energy choice in 1998, cooperatives actively build new renewable 
energy facilities in the state. 

Most of MREA’s member co-ops conduct local charitable programs 
for energy assistance, weatherization and other community projects. 
Working in joint community endeavors, 33 electric co-ops have pro
vided more than $22 million in rural economic development funding 
for projects such as telecommunications infrastructure and ethanol 
plants. 

Minnesota electric Co-op Facts 
• Employ about 2,400 people in Minnesota 
• Serve 730,000 customer meters, or about 1.6 million people 

of Minnesota’s 5.1 million residents. The median sized co-op is 6,387 
members. Cooperatives range in size between 2,000 to more than 
120,000. 
• Cover 85 percent of the geographic area in Minnesota 
• Sell over 13.3 billion kWh per year (about 18 percent of the 

state’s total kWh sold) or about $1 billion in revenues 
• Operate the largest distribution network in the state by far, with 

more than 121,000 miles of electric distribution lines. More than Xcel 
Energy’s Minnesota operation (28,718), or the three private power 
companies in Minnesota combined (40,722).

 Average 6 consumers per mile of distribution line, compared with 
38 consumers per mile for investor-owned electric utilities and 48 
customers per mile for municipal electric utilities. 
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Regional Dateline 

September 20 
Rock River Beer Fest 
2 to 6 p.m., McKenzie & Brown 
Streets (one block north of City 
Hall), Luverne, MN, Sample 
beers from over 20 different 
breweries while enjoying live 
music and local food, Tickets 
and information available at 
www.rockriverbeerfest.com 
or call 507-283-4061 
Sponsored by Luverne Area 
Chamber, Blue Mound Liquor 
and Take 16 Brewery 

September 27 
South Dakota Women’s Expo 
Huron, SD, 605-353-7340 
www.sdwomensexpo.com 

September 27 
54th Annual Tri-State Band 
Festival, Parade on Main 
Street at 9:30 a.m., Field 
Competition at the High School 
at 12:30 p.m., Luverne, MN 

October 4 
Pumpkin Train, Ride the train 
to the pumpkin patch and kids 
pick pumpkins, Prairie Village, 
Madison, SD 
605-256-3644 

October 4-5 
Festival of Quilts 
Watertown, SD, 605-753-0229 

October 5 
State Corn Husking Contest 
10:30 a.m., Jim Redder Farm 
48475 228th Street 
Flandreau, SD, Contact Fred 
Fedeler at 605-270-2154 or 
605-489-2154 
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Events of Special Note 

September 19-21 
42nd South Dakota Fiddle 
Contest, 4-H Grounds 
Yankton, SD, 605-880-0436 
fiddlersofsouthdakota.com 

October 4 
FestiFALL, Canton, SD 
605-987-2263, www.gfp.sd.gov 

To have your event listed on this page, send complete information, including date, event, place and contact to your local electric cooperative. 
Include your name, address and daytime telephone number. Information must be submitted at least eight weeks prior to your event. 
Please call ahead to confirm date, time and location of event. 

October 10-12 
Autumn Festival, An Arts & 
Crafts Affair, Sioux Falls, SD 
402-331-2889 
www.hpifestivals.com 

October 11 
20th Annual Lutefisk and 
Meatball Dinner and Bake 
Sale, Renner Lutheran Church 
3 to 7 p.m., Advance Ticket 
Reservations RLC 
605-338-7120, Janice 
605-543-5537 or Mary 
605-338-7120 

October 11-12 
Fall Arts and Craft Show 
Aberdeen, SD, 605-226-2162 
www.lakewoodmall-sd.com 

October 18 
Brandon Quilt Guild 10th 
Anniversary Celebration and 
Dessert Luncheon with 
presentation by guest speaker 
Diane Gubbels, 1 p.m. 

Celebration Methodist Church 
500 Pasque Flower Trail 
Brandon, SD, 605-336-2751 
Donations to the Brandon Food 
Pantry will be collected in lieu 
of admission 

October 18 
Ghosts, Ghouls and Gourds 
1 p.m., South Dakota Agricul-
tural Heritage Museum 
Brookings, SD, 605-688-6226 
www.agmuseum.com 
Design your own unique and 
permanent Halloween gourd! 
Use paint, ink, stain, wood-
burning or cut outs to create 
a fabulous jack o’lantern. 
Appropriate for ages 14 to 
adult. Class size limited to 10 
people. Cost $10/museum 
member, $15/ non-member. 
Registration and payment are 
due by Oct. 10. 

October 18-19 
Hunting for Deals Craft & 
Vendor Show, Watertown, SD 
605-882-1734 

November 21 
Victorian Christmas Ornament 
Class, 3 or 7 p.m., South 
Dakota Agricultural Heritage 
Museum, Brookings SD 
605-688-6226 
www.agmuseum.com 
Make whimsical glass and 
scrap Victorian style 
ornaments using authentic 
materials imported from 
Germany. Class size limited 
to 20 people; appropriate 
for ages 10 – adult. 16 and 
under must be accompanied 
by adult. $20/member; $25/ 
non-member. All materials 
provided. Registration and 
payment due by Nov. 14. 

http:www.agmuseum.com
http:www.agmuseum.com
http:www.lakewoodmall-sd.com
http:www.hpifestivals.com
http:www.gfp.sd.gov
http:fiddlersofsouthdakota.com
http:www.sdwomensexpo.com
http:www.rockriverbeerfest.com
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